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A Global consumer goods firm, operating multiple brands worldwide with a focus on Beauty and Wellness,

faced a significant challenge. The company had developed numerous Digital Applications for its brands, 

some of which were created by third-party companies. However, these applications lacked integrated 

analytics dashboards or Power BI reports for tracking insights, events, and customer interactions. Although 

Adobe Analytics was used to track some events and interactions, key insights and specific events for each 

application were not available.

Background

Acuvate's approach involved a seamless integration of diverse data sources into a single, AI-powered 
analytics platform. This platform brought together data from Adobe Analytics, Gigya, and direct inputs from
various applications. The goal was to create a unified view of customer interactions, preferences, and trends 
across the beauty and wellness brands. Advanced AI algorithms were employed to analyze this integrated 
data, offering deep, actionable insights. The solution also focused on tracking and evaluating the 
performance, spend, and ROI of each digital application and marketing campaign, allowing for a detailed 
cross-brand and category analysis.

Unified Analytics Integration by Acuvate

Challenges

Absence of a comprehensive 

dashboard to analyze customer data 

from various sources.

Lack of Unified Analytics

Critical data scattered across multiple 

platforms and applications, with 

inadequate integration.

Data Fragmentation

Difficulty in measuring the 

effectiveness and ROI of digital 

applications, media, and marketing 

campaigns.

Inefficient Tracking of 
Performance and ROI

The AI for Beauty and Wellness case study showcases how Acuvate's expertise in AI and unified analytics can 
transform the way consumer goods companies understand and interact with their customers, leading to 
more effective marketing strategies, optimized spending, and enhanced customer experiences in the beauty 
and wellness sector.

Have A Question? Connect With Us Now
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Holistic Customer Insights

AI and Machine Learning Algorithms

Gigya for Customer Identity Management

Adobe Analytics Integration

Custom Developed Unified Analytics Dashboard

Data Processing and Visualization Tools

Improved Campaign Effectiveness

Increased Customer Engagement

Enhanced Data-Driven Decision Making

Cost-Efficiency

Achieved a comprehensive understanding 
of customer behavior and preferences 
across all brands and applications

Gained insights into the performance and 
ROI of marketing campaigns and digital 
applications.

Enhanced personalization and targeted 
marketing efforts led to higher 
engagement and customer satisfaction.

Enabled strategic decisions based on unified, 
real-time data insights.

Optimized marketing and operational 
expenses by identifying underperforming 
areas and reallocating resources effectively.

Integration of Analytics Tools

Merging data from Adobe Analytics,  
Gigya, and first-party data from various 

applications

Advanced Data Analysis

Employing AI to delve deeper into 
customer data, uncovering patterns 

and preferences across different brands 
and applications.

Performance and ROI Tracking

Implementing tools for tracking and 
analyzing the performance, spend, and 

ROI of each digital application.

Development of a Unified 
Analytics Platform

Creating a centralized dashboard 
to offer a comprehensive view of 
customer behavior and trends.

Cross-Brand and Category 
Analysis

Providing insights into media and 
campaign spending across brands within 

the beauty and wellness category.

The primary goal was to consolidate all data from various sources into a unified analytics platform. This 
platform would provide a holistic view of customer behavior and trends across all beauty and wellness 
brand applications. The company aimed to gain deeper insights into customer interactions, preferences, and 
tendencies, facilitating more strategic and effective marketing decisions.
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